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textile expo

fe Bureau

New Delhi, May 25: The.-
government has set the -
textile and -clothing ex-

porttargetat$47.5billion
for the current fiscal,
aimingforanalmost14%
- rise in outbound ship-
_ mentsfromtheactuallev-
el of 2014-15.

“The achhe din for the
textile sector has started
toarrive,” textileminister
Santosh Kumar Gangwar
said on Monday, as the
Narendra Modi govenr-
ment completesone year.
» The country’s overall

“textile ‘and garment ex-
ports grew roughly 5% in
the last fiscal to $41.4 bil-

- lion from a year before,
saidatextileministryoffi-

.- cial. Stil}, the exports fell

shortof theofficial target

of $45 billion for2014-15.
Earlier, quick estimates

had showed that the ex-

ports during the April-
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2011-12 /7 329 | 33
2012-13 349 | 405
2013-14 39.3.| .43
2014-15 414 | 45}
2015-16 NA-| 475"

Note: The exportsalso include
those of jute, coir, handicrafts
and handloomitems

Source: Ministry of textiles

February period went up
by nearly 2% from a year

~ before, ;
Withdemandfrom Chi-

na remaining tepid and
the government  with-
drawingcertainexportin-
centives to the sector, the
shipment target for the
current fiscal would be
hardtoachieve,especially.
in view of stiff competi-
tion from countries like

~ Vietnam, Bangladeshand -

Pakistan.

Hor its part, the textile
ministry has sought a
quick resolution of the In-
dia-EU free trade agree-

ment, which would pave .

the way for.duty-free ac-
cess of Indian textile and
garmernt itemsto the EU,
which account for more
than a third of the coun-
try’sgarmentexports, the

Centre targets 5417 5-billion
rtsin2015-16

senior. ministry official

told FE.
Similarly, the ministry

. has asked for the continu-
.ation of the interest sub-

vention scheme, which

" was withdrawn from late
. 2014, to boost exports. In-

dustry executives say un-
der the scheme, certain
segments like the SMEs,
handlooms, handicrafts
and garments, were enti-

tled to a 8% interest sub-

vention on exportcredit.
. Moreover, = currently
domestic textile ex-
porters are given a 2% ex-
port incentive for  oui-
bound shipments only to
the US, the EU, Canada
and Japan — the markets
where the apetite is far
more for garments than
for textiles. The industry
wants certain incentives
to capture markets in
countries such as
Bangladesh, Viethamand
Cambodia.
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| .
Textile exports
fall shortof
targetinFY15
OURBUREAU \
New Dethi,May 25
Textile exports in 2014-15 regis- -
tered a three per cent growth
at $41.7 billion, against the tar- -
‘ geted $45 billion. .
There was a significant up-
tick in the overseas sales of
“handicrafts (17 per cent), car-
pets (15 per cent), ready made
garments (12 per cent), silk (13
per cent), and wool and wool-

len textiles (18 per cent) sald ‘
an ofﬁcml statement. '

Sop sought

The Textile Ministry has ap-
. proached the Commerce Min-
istry to include garments in
the  interest subvention
schemé to help it compete
-with Vietnam, Sri Lanka and
Bangladesh. .

“The question is how do re-
main competitive. The main
requests to the Commerce
Ministry are the reinstatement
of the interest subvention
| scheme and to give benefits to
countries other than Europe
and the US,” said Sanjay Kumar
Panda, Secretary, Textiles Min-

istry.
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Grasim Ind sells consumer

PRESS TRUST OF INDIA

. New Delhi, May 25

~ Grasim Indystries, an Aditya Birla
- Group company, will sell its con-

sumer products business to Kish-

ore Biyani-led Future -Consumey.

Enterprise Ltd on a slump-sale
basis.
Grasim’s consumer products di-

vision makes face care wipes, baby
‘wipes and other products in baby/

house care segments under brands

mclu'dmg Kara, Puretta, Handys .

productsbiz to Future Group

and Prim. The company said this di-
vision has a small COHtl’IbUthI’l in
its overall business. . :

~ . The transaction is eicpected t0 be-

completed in June, Grasim added..
Grasim Industries started in 1948 i

and its core businesses are viscose -

staple fibre (VSF) and cement, con--

~ tributing over 90 per cent of its rev-

enues and operatmg profit.

~ The company’s scrip closed- at,
3,572.60, downl 91 per cent,on the .
BSE :
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" Panda, Secretary Textiles, Govt of India at Varanasi in the presence of Santosh Gangwar, Union
Mlmster of states for Textiles (Independent charge) e : _
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‘¥ tis one’s mother, daughter
or sister who shops for
the man of the house. If In- .
dian men go to the mall, then
it’s largely to eat,” says Avisha

of many whom she spoke to.

The 23-year-old Delhi girl
thus came up with the idea of
creating an application which
encourages men to know
about their body-type and sub-
sequently select the clothes
that would suit them best.
Having pursued BA (Hons)
in Fashion Media Communi-
cation from Pear] Academy,
the enthusiastic girl has creat-
ed ‘The Gentlemen’s Club
App’-which also won her
the award for Most
Professional Project.

Just the appearance of the
logo with the contours of a
man’s heavily mustached face,
changing when seen with a
tie, hat or tobacco pipe ex-
| plains it all.;“'I‘he'mjnute one
logs in, there are choices that
help him to discover about his
[ body type and physique.

Then comes the stage to
choose the right colour and
the specification of the appar-
elneeded. Once all this is
done, the app automatically

| takes the club member to the

shirt in pink with slim fit.
The process thus becomes
fun and easy”

Considering the general
opinion that men do not vush
to indulge too much time in
shopping, and the rising trend

‘ esting to notice how Chaud-
hary capitalises on the power -
‘ of the latter to serve the need
of the former.
In the midst of all thls,
Chaudhary attempts toex-- "

Chaudhary, echoing the voices

site which is offering, saya

of online shopping, itis inter- -
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SMART FASHION Avisha Chéhdhary exp'l'airi‘s; abddt hef fhobile app

“The concept
of a gentleman
hasbeen
brought forward
- tointersect
the concept
of manhood
and fashion.”

- Avisha Chaudhary

plore the notions of masculini-
ty. “It actually started as a sim-

ple observation as to why
there were hardly any online

retail websites for men inIn-

dia, which led to a very basic
question —Is men’s fashion in
India neglected? The answer
Trealised is a Yes’,)” she says
wondering whether it is the
lack of publicity to be blamed
or the mindset of this country,
“where wearing ‘pink’ is still
considered a ‘taboo’ and here
on the other hand you have
Narendra Modi who has
become the poster boy of
Indian fashion.” ,
She feels that fashion and
men in the same sentence -

* have alwaysraised afew eye-
brows. “The coneept of a gen-
‘tleman has been brought for-

ward to intersect the concept
of manhood and fashion,” she
says referring toher app. In’
her endeavour to cater to the
fashion needs of men, she has
created a platform “where
men are not just more aware
interms of the latest fashion
but also know their bodies and
personalities better.”

“When a new member reg-
isters with the club, he is gift-
ed a signature box containing
a pair of cufflinks, a pen, a

" notebook and a miniature of,
. Chivas,” she says pointing to-

wards an elegant rectangular
box that any man would obvi-
ously want to possess. Want 1o
be a member?

Henna Rakheja
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Help North East
-~ realise potentlal

By K S S Seshan

he Northeastern states
Jhaveunique geographical
andstrategiclocation, Ex-
_cept, perhaps the Brahmaputra
Vaiiey in the upper Assam re-
gion, all other parts of the
‘North-East like Arunachal
_ Pradesh, Nagaland, Manipur,
Mizoram, Meghalaya, Tripura

- and also a large part of lower
- Assam are land-locked. These -
- states have international bor -
ders with China, Myanmar and

Bangladesh. :

- Whatis net much pubhc15ed
in the rest of the country isthe
€nOITous'economic potential-

jties that the region is endowed
with. The entire NE isrich with
natural resourcés. It has fertile
soils, sufficient rainfall, a salu-
brious climate, enormous min-
eralresources and premous for-
est wealth,

The Brahmaptitra in the-
north and Barak in the south'

are major perennial rivers
though they are not properly
tamed and their waters are
utilised for irrigation.

The region has many oppor-
tunities in the manufacture of
agro-based industries. There is
extensive cultivation of fruits
like pinedpple, but such farm
produce fanguishes for thelack
of marketing facilities.

I only fruit processing units”

are'started on modern lines, it
will be a boon for the peasants
pursuing horticulture. Thereis
abundant bamboo available and
paper manufacturing units can
well prosperif such units are es-
tablished.

Thereisnow much talk of the

efficacy of the medicinal and
aromatics plantsin the country.
The trade in such plants is
picking up at the global level.
It is estimated that there are
over 100 varieties of such pre-
cious aromatic plants which
can easily command markets
worldwide. '
With governmental support,
the cultivation, processing and
export of such medicinal plants
would prove to be aboon for the
region. Cultivation of non-con-
ventional crops like vanilla,
jathropa, aloe vera ete, will be
vhelpfui as foreign exchange
spinners. ,
Thie region has gre: gpoten—
tial for the cultivation 6f sugar
cane and the sugar industry will
be able to provide considerable
employment opportunity at the
rural level: There is also im-
mense potential for the devel-
opment of sericulture and mul-
berry plantation in the region.
The handloom industry
which is rich and exotic with its
unique regional variations has
limited markets locally. There

..are not enough avenues for‘
these products, that reflect the -

distinct cultural moorings of the

~ people of the_ NE, to be sold in

other parts of the country.

Utility oriented furniture
Making attractive and utility ori-
ented furniture with caneinan
aesthetic manner has been an’
age-old industry in the region
1f only these articles could find’

‘way to other parts of the coun-

try, there will be a greater em-

_ployment potential for those en-

gaged in handloom weaving
and the manufacturing of the -
cane furniture. ‘
The opening of regular out-
lets in all the major cities and-
towns in the country for.the sale
of exquisite art and craft of NE

is the need of the hous.

For the development of in-
dustry in the region, a major
impediment has been the insuf-

ficient power supply. It is esti-

mated thatlessthan half of the
needed power issupplied by the
electricity boards.

There are ng major power
generating umits as of now. Few
gas ~ based power projecis as
well as mini -hydel projects if
takenup, itwillgoalong wayto
ease tHe situation. Tapping non-
conventional energy sources
like solar and wind energy also
is essential to provide the much-
needed power for industrial as

“well as domestic needs.

Another major hurdle for the

-economic performance of the

region has been the lack of all
weather roads and alsothe tran-
sit facility. The existing railway
lines are to be extended, mod-
ernised and upgraded, A dedi-

" cated road ~cum-rail transit cor-

ridor through Bangladesh will
remove all the existing hurdies
in easy access to this region.

An important facet over-
looked ‘is its potential for
tourism. The thick greenery,
rich visitation and the great sce-
nic beauty of the entire stretch
is almost unknown to the rest
of India.

It is time for the media a}so
1o project the positive side of
the economic potentialities of

‘the region to instill confidence

among the possible investors in
the North-Eastern India and
thus help in its economic devel-
opment. '
Ifapartoftheresponse from
the “Make in India” is ear-
marked for ‘Make Particularly
in North-East India’, it will go a
long way in the fintherance of
the economic development of
this region for, industrial
growth aloneisthe panacea for
all the economic ills. of North-
Hastern region )
(The writer is former professor
University of Hyderabad)
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Grasimsellsbizto

Future Group

PRESS TRUST OF ENDIA
New Delhi, 25 May

Grasim Industries, a lead-
ing company under the
Aditya Birla Group, will
sell its consumer products
husiness to Kishore Biyani-
led Future Consumer Enter-
prise Lid on a shump sale
basis. - '

“...the company has
signed a Business Transfer
Agreement with Future
Consumer Enterprise Lim-
ited for the sale of its con-
sumer products division,
on a slump sale bhasis,”
GrasimIndustriessaidina

filing to the Bombay Stock

Exchange.

Grasim's consumer prod-

ucts division makes face

care wipes, baby wipesand . -
“closed at Rs 3,572.80,

other products in
baby/house care segments

under brands including:

Kara, Puretta, Handys and

- Prim.

The company said this
division has a small con-
tribution in itsoverall busi-
ness. ,

The transaction is expect-
ed to be completed in June
2015, Grasim added.

© In 2014-15, its net sales
were Rs 9.52 crore-against
the total net sales of
Rs 6,252.34 crore at stand-
alonelevel and Rs 32,437.63
crore at consolidated level,
the company said. -

Grasim Industries start-
ed in 1948 and its core busi-
nesses are Viscose Staple
Fibre (VSF) and Cement.
These two sectors contribute
morethan 90 per centof the

‘company’s reventies and

operating profit.
The company's shares

down 1.91 per cent, on the
Bombay Stock Exchange

“{oday.
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‘GOVERNMENTTO
IMPART TRAINING
10 15 LAKH YOUTH

SANTOSHKUMAR GANGWAR
MINISTER OF STATE FOR TEXTILES

Textile Minister Santosh Kumar
Gangwar sums up the achievements
of his ministry as Modi government
completes one year

G BETTING U NEW TEXTILE PARKS : The
20 new textile parks set up in the last one
year is expected to attract an investment
of about 34,500 crore and generate
employment for about 66,000 youths. This
- marks a significant improvement of over 50
parks sanctioned under the same scheme
in last eight years.

M CREATING SKILLED WORK FORCE:

' With a view to meet the need of the textile
industry for a skilled workforce, the

i government will impart training to 15
lakh youth under various programmes across
the country.

[T D L L O

M NATIONAL TEXTILE CORPORATION |
) & Efforts are on to modernise NTC L
mills in a planned manner. Pursuing the
%7 Prime Minister’s emphasis on “skill, scale
and speed” NTC organised training for over
5,600 youths m |ts m|IIs for Job-orlented skills
o ’E’W&E E%@%@%@‘S : Textile e:cports
have increased by three per cent to
22.55 lakh crore in 2014-15 as compared
0 T2.48 lakh crore last year. The .
exports of handicrafts increased by 17 per
cent, readymade garments by 12 per cent,
silk by 13 per cent and wool and woollen
textiles by 18 per cent.
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By Mail Today Bureau
in New Delhi

Aditya Birla Group company
Grasim Industries has decided
to sell its consumer products
business to Kishore Biyani-run
Future Consumer Enterprise
Limited on a slump sale basis.

“The company has signed a busi-
ness transfer agreement with Future
Consumer Enterprise Limited for
the sale of its consumer products
division on a slump sale basis,”
Grasim Industries said in a filing
with the Bombay Stock Exchange.

Grasim’s consumer products division
makes face care wipes, baby wipes and
other products in baby and house care
segments under brands such as Kara,
Puretta, Handys and Prim. The com-
pany said this division has a small con-
tribution in its overall business. The
transaction is expected to be com-
pleted in June, Grasim stated.

The transaction is expected
to be completed i N

In 2014-15, Grasim’s net sales were
%9.52 crore against the total net sales of
%6,252.34 crore at standalone level and
¥32,437.63 crore-at consolidated level.
Grasim’s core businesses are viscose
staple fibre and cement, contributing
over 90 per cent of its revenues and
operating profit. - .

This is the second deal that the
Biyani has struck with the AV Bir%a -

roup. In April 2012, the AV Birla o . N
%}rou% had ac%uired a-majority stakein  Future Group founder-CEO Kishore Biyani.

Grasim to sell
consumer biz

Future Consumer Enterprise
signs deal on slump sale basis

experts, retail is an evolving
sector and it needs

Future Group’s flagship Pan-
taloon fashion apparel retail
chain with the infusion of
¥1,600 crore.

The acquisition comes a
mere three weeks after the
Future Group took control
of Bharti Retail by merging
its retail business with

process to be merged into
Future Retail. It was a stock

the latter and forms part of

‘|. the ongoing consolidation

that is taking place in the
retail sector.

In a two-tier deal
announced on May 4, Future
Retail had announced that
it would demerge its retail
business into Bharti Retail
while Bharti’s retail infra-
structure business would
also undergo a similar

deal worth %750 crore that
created a %15,000-crore
behemoth with a pan-India
network. The announce-
ment of the Future-Bharti
deal had come merely a day
after the Aditya Birla
Group announced the
merger of its apparel busi-
nesses to create a ¥5,290-
crore fashion giant.

According to market

economies of scale.

Mergers and acquisitions
are also taking place at a
time when the brick-and-
mortar retail sector is facing
a major challenge from fast-
growing e-commerce com-
panies such as Flipkart and
Snapdeal which are flush
with foreign funds and offer-
ing hefty discounts to
attract consumers.
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Textile exports miss FY15 target

Textile and garment exports registered an almost
flat growth at $41.4 billion in FY15 against $40.8
billion in the previous financial year, falling short
of $45 billion target for the year.
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Grasim sells consumer products biz to Future

New Delhi, May 25

RASIMIndustries,an

G. Aditya Birla Group
company, will sell its
consumer products business
to the Kishore Biyani-led Fu-
tureConsumer Enterpriseon
a slump sale basis. “The com-
pany has signed a business
transfer agreement with Fu-
ture Consumer Enterprise
for the sale of its consumer
. products division, onaslump

sale basis,” Grasim Indus- uctsdivisionmakesfacecare
triessaidinafilingtotheBSE.  wipes, baby'wipes and other
Grasim’s consumer prod- productsin baby/housecare

segments under brands, in-
cluding Kara,
Handys and Prim.
" The company said this di-
vision has a small confribu-
tion in its overall business.
The transaction is expected
tobe completed in June 2015.
In 2014-15, its net sales
were 9.52 crore against the
total net sales of %6,252.34
crore on a standalone basis
and ¥32,437.63 crore on con-
solidated basis. PTI

Puretta,
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Cotton wilts on weak offtake
Rajkot, May 25 ) : ‘ .
Cotton price decreased on poor demand
from domestic mills. Moreover, weak !
international market and lower availability of

- good quality cotton kept buyers away from-
market. Traders said that there is no hope for
fresh export demand in near future which
pressurised the price. Gujarat Sankar-6 cotton
was down €200 t0:334,500-35,200 per candy .
of 356 kg. About 8,000-9,000 bales (of 170 kg)
arrived in Gujarat and 25,000 bales arrived in
India. Kapas or'raw cotton lost 10 to 915~
930 for a maund of 20 kg and gin delivery
kapas was€940-950. Cottonseed decfined X5
t0oT420-435. OURCORRESPONDENT- - 7



