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The increasing interest in
running events like mar-
athons across India is giv-
ing a leg up to the fitness
and sports wear market.
in the past two years
running events have dou-
bled in India. In 2014 al-
one, more than 700 major
running events happened.
This is seen as one of the
key reasons behind the
rise in sales of gym equip-
ment such as ifreadmills
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and fitness cycles.

“Any mass sportsevents
will definitely bring boom
to the fitness industry.
They need weight train-
ing. For the past few yvears
we are witnhessing ahout
10 per cent increase in our
business,” said Prashant
Talwalkar, MD & CEO,
Talwalkars.

Aeccording to Arvind
Bharthi, who heads
RunnersforLife, one: of
India’s largest running
community, wmarathons
are increasing every year

and the number of run-
ners has gone up.

Serious runners are hit-
ting gvms or using home-
based gym equipments for

-strength training. Experts

say that the fitness indus-
try currently worth 8000

crore is growing at a rate

of 20-25 per cent. Leading
fitness chains are irying
to tap this opportunity.
“Large fitness chains
have started organising
marathons as they can get
access to more than 600
people at a time. Also in
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fitness centers, the num-
ber of treadmills and
cycles have gone up
recently,” stated Beng-
aluru based Marathon
runner and trainer D.
Dharmendra said.

For companies that, sell
fitness equipments, run-
ning events like marath-
ons are high-end specia-
lised business. Sales have
gone up in categories like
fitness and weight train-
ing equipments. :

For +the e-commerce
company Snapdeal, sports

Fitness mdusirv is growing at a rate of 20—25%. Experts
arathons Spur sportswear mart

and fitness business is
growing at 20 per cent
month on month in the
alst six months. “Sports
& fitness category  at
Snapdeal has seen a trem-
endous response from cu-
stomers in the last 12
months. Some of the top
selling products in fitness
category are home gym
equipments, treadmills
and bieycles,” said Amit
Maheshwari, vice presi-
dent — fashion, Snapd-
eal.com. It is aiming to get
to 900 crore yearend.
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Tt is here!

Tribal wedves from Bastar, South
AIRI-2015 is an exhibition of India weaves and Prints from Jaipur
textiles for summer. Itisanini- amongst a huge variety of traditional

wtiative of Delhi Crafts Coun-  techniques. The exhibition will be held
cil to provide marketing assistance to  from March 12 to 14 at the Aga Khan
skilled weaver and printers from across  Hall, 6 Bhagwaan Daas Road in the
the country to exhibit their textiles to  Capital. Delhi Craft Council seeks to
a discerning audience. Sarees, dupat-  showcase the excellence and creativity
tas, stoles and fabrics available at the  ofsthe traditional Indian artisan, both
Exhibition include a range of Khadi, in handicrafts and textiles, It is an Ini-

OUR CORRESPONDENT

Ajrakh, Band- tiative of the Crafts
hani, Kalamkari, ) Council of India, a
Banaras weaves, NGO working with
Laheriya, Ikat, handlooms and
Kota, Mahesh- handicrafts for over

wari, Chand- four decades.
eri, Bagh prints,

f the textiles gind fabrics on display -
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amil Nadu is a promi-

nent state in the hand-

loom sector, having 2.5
lakh handloom weavers.
There are 1,300 handioom
weavers cooperative societies
in the southern state which
produces exquisite, tradition--
al and contemporary vari-
eties of hand-woven fabrics.

Giving Delhiites an oppor- .
tunity to buy these traditional

handloom products, Tamil
Nadu Handloom Expo was
‘recently organised at Dilli

’ Ha?t, Janakpuri. To visitors’
surprise these items were
priced same as that at the
producer’s sale counters

in Tamil Nadu.

The expo was organised by
the Department of Hand-
looms and Textiles, Govern-
ment of Tamil Nadu to pro-
vide an opportunity to the
city residents to access these
.| unique fabrics and impetus to
the weavers practising
the craft. ~

About 40 selected pioneer
handloom weavers’ societies
participated and displayed
their selected varieties. To at-
traet customers, they intro-

duced new designs and
colour combinations in
traditional wear,
On display were most B
sought after sarees from :
Kanchipuram ,Thirubu- and welcome floor mats.
vanam, Arani and Para- What attracted visitors in
makkudi, From Dindigul these stalls were carpets of
were soft silk and kora Bhavani and Ganap-
silk sarees. athipalayam area.
Considering that summer However, the weavers, not
is knocking at the door, well versed with the Hindi
weavers brought good language, couldn’t tell the
collection of cotton sarees tales behind them joining
from Coimbatore and Salem.  the craft.
Also, dominating these stalls For visitor discounts came
were Angavastrams, cotton . as a surprise, “We are excited
lungtes and silk dhoties about the discounts that are
for men. being offered varying from
Handloom weavers from 20to 50 per centonthe
Erode and Chennimalai re- original products,” says
gion brought their traditional  Kamini Duggal, a
cotton bed sheets, bed homemalker.
_spreads, pillow covers, towels DHNS
»‘Q\“@
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An exclusive peek into Anamika Khanna's Lakme Fashion Week finale collection

'KIMI DANGOR

ONE OF the most awaited
shows of Lakme Fashion Week’
(LFW) Summer/Resort 2015 is

-« undoubtedly Anamika Khanna’s

finale presentation. The
Kolkata-based designer’s rendi-

tion of eosmetic giant Lakme’s -

theme “Sculpt” has fashion
watchers intrigued and curious,
especially when the otherwise
reticent designer confesses that’
she plans to have fun with the
collection and not follow
any rules. o '
Khanna, known for her
unique blending of traditionat
drapes and age-old embroi-

. deries with global shapes and
contemporary silhouettes has,
over the years, not only become -
part of an elite line of couturiers:
but also acquired a growing
celebrity following with fashion-
istas such as Sonam Kapoor,
Neha Dhupia and Jacqueline
Fernandez favouring her looks
onthe red carpet.

- On March 22, she will pres-

“ent herinterpretation of Sculpt
ina “sharp, edgy and experimen-
tal” collection at a secret “his-
toric” location: “A certain image

" comes to mind when we think of

~ the word sculpt. Ive decided to

completely deconstruct that im-
age,” says Khanna. The collec-
tionwill see the designer revert

‘toa “purity of form. It’s a collec-

tion of contrasts. I've taken In-

Anamika Khanna; her sketch of a garment from Lakme
Fashion Week finale collection

*“dian shapes, deconstructed

them and re-moulded and

sculpted them in avery organic
" way. There is a marked contrast

between structure and fluidity,”
she says. '
The distinction will also be
scen in the colour palette where
Khanna’s favourite ivory will
meetblack, gunmetal and a
splash of pretty pastelsin her

trademark muslin and organza. |

Her forte lies in embroideries
and this collection will also see
zardozi embroidery given sculp-
tural proportions with a three-

dimensional depiction.
Itwillbe Lakme brand am-
bassador Kareena Kapoor
Khan, who will don her show-
stopping creation on the finale
runway. With fellow Kolkata de-
signer Sabyasachi Mukherjee
set toopen LFW on March 17
with an off-site show, and
Khanna prepping to close the
eventwith a grand flourish, it

1ooks like this edition of LFW

will have more than a passing
Bengaliinfluence. “It is defi-
nitely a proud moment for us,”
says Khanna. '




