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‘CClokays Reliance’s
deal with Chinese firm

PRESS TRUSTOF INDIA . group, which has since emerged
“New Delhi, 5 March as a major player in energy and
- retail businesses and is now
Fair trade regulator Competition expanding considerably into tele-
Commission of India (CCI) has com arena as well, among others.
approved Reliance Industries In an order released on .
Limited (RIL) proposed dealtosell  Thursday, the CCI said “the pro-
49 per cent stake in a newly- _posed combination is not likely to
formed textile firm to Chinese have an appreciable adverse effect

company RuYi, saying on the competition in
the deal does not raise RuYi would India”. _
any anti-competitive acquire 83% According to the
concern. . stakeina Commission, RIL and .
Under the proposed textile RuYi have an ovetlap in

deal, CSTT Co Holdings company te be men’s shirting, suiting
-— an investment arm of incorporated by and trouser fabricand in
textile firm RuYi — RilLasits - the men’s readymade’
would acquire 49 per wholly-owned trouser segments of the
cent stake in a textile subsidiary textile industry.
company to be incorpo- “It is observed in all
rated by RIL as its wholly-owned these segments, the share of both
subsidiary. ' RuYiand RIL is insignificant and

The subsidiary will house R1{’s numbers of other players are pres-
textile business, ent,” CCl said.

The combination also involves “As regards to the vertical
licensing of the ‘Georgia Gullini’ relationship between RIL and
trademark by Gullini Fashions RuYi, it is observed the same is
Private Ltd — an Indian arm of insignificant and unlikely to give
China-based textile firm RuYi. rise to competition concerns,” it
- Further, RILs trademark Vimal  added. , i
would be licensed to the textile The textile division of RIL is
company. ‘ into manufacture varn, fabric for

Textile happens to be found- men’s suiting, trousers and shirt-- -

" ing business of $75-billion RIL ing, among others.
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_:(,CE cﬁears REL deal with @hmese ﬁrm

- New Delhi: Fair trade regulator Compet|tlon Commlssmn of India (CCI) has
'approved Reliance Industries Ltd’s (RIL) proposed deal to sell a 49% stakeina
newly-formed textile firm to Chinese company Ruyi, saymg the deal does not
raise anti-competitive concerns.

Under the proposed deal, (STT Co Hoidmgs-—an mvestment arm of textile
firm RuYi—would acquire a 49% stake in a textile company to be incorporated by
~ RIL as its whofly owned subsidiary. The subSidlary will house RIL's textile
business. PTI
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anvi Malik and Shivani Poddar never
followed what was ‘expected’ of girls
oftheir age. When her friends used to
play with Barbie dolls, nine-year-old
Tanviwould be sweating under the suliry
sun, chasing leather with afaint hope that
her brothers might give her a chance tobat if
she fielded well. And that did happen.
Dittofor Shivani. Beingthe tiniest person
inher classnever deterred her from standing
by her friend who would be bullied by the big
boysin theschool. Though she would take

“some blows, the hoys would think twice be-

foremessing with her nexttime,.

Tanviand Shivani, both 29now, still don’t
follow what is ‘expected’ of girls of theirage.
InJanuarythis year, the co-foundersof
FabAlley, an online fashion portaldealingin
private labels for women, rolled out a social
media campaign—#Unfollow—featuring
stand-up comedian Radhika Vaz in the buff.
Yes, inthe buff. :

The yvoung girls typify the new-age women
entrepreneurs who are breaking stereo-
types, defying conventions, shedding inhibi-

Shivani and Tanvis elt

for entreprensurs:

W Stay weird, stay different

mDon't let comfort lull you from
trying out something different which
you believein.

M If youhaveanidea, actonitsothat

you don't regret a missed opportunity

¢

tions and daring to tread the unusual path.
“Urhan society today makes it possible for

.young wornent to be bold if they choose to be

$0,” says professor MS Rao, chairperson of
Center for Entrepreneurship at Mumbai’s SP
Jain Institute of Management and Research.
For anentrepreneur, being bold—with in-
novative and disruptive ideas—gives that -
crucial first-mover advaniage in the startup
stage, he contends.

The nudity in the video is not sensation-
alized or meant to titillate, says Poddar,
who was first in her traditional Marwari
family to ‘unfollow’ the age-old thinking

- Malik, who along with her friend

The bold road to success

Three young women entrepreneurs are making
unconventional business moves and, in the
process, rewriting social mores

By Rajiv Singh :

that women are supposed to get married at
acertain age and pursue work, ifatall, asa
hobby. “The ‘Unfollow’ message needed to be
conveyed with abang and there was nopoint
inbeing squeamish about it,” she adds.
FabAlley was started as an accessories-
only brand in 2012, but moved quickly to
introduce clothing within six months. The
move seemed to have paid offas from apaltry
50 orderstobegin with the startup now gets
over 800 ordersaday,and 90% of themare for
clothing. The co-founders are now scouting
for funds to expand their operations.
The duo, friends since 1998, knew
the campaign would be disruptive
and there could even be negative
reactions. Buttherisk was worth
taking. “No great business was
ever built by playing safe,” says

overcame the temptation ofa
good salary package and the
perks of being an ‘overpaid
corporate slave’ to start their
ownventure. ‘

Being bold and gutsy should
besecondnatureforallentre- %
preneurs, especially those start- °
ingup, she says. .

Malik exhibited streaks of
rebelliousness from an earty
age. She would refusetopay at-

tention in most classes, bunk someof them,
disrupt a few of them with her pranks and
would never finish her homework on fime.
But somehow she was always academically
brilliant. “From very early, I learnt to sepa-
rate the important from the irrelevaft,” she
contends.

Poddar, onher part, discovered herleader-
ship traits when she joined B-school. The col-
lege committees were “all boys clubs” with
nowoman ever getting elected. In spite of dis-
couragement from her senicrs and friends,
she mustered courage to stand for elections
and became the only woman member o join
theboard.

The gusty duo is not the only one break-
ingstereotypes. Zivame’s Richa Kartoois
doing her bit. Early last month, the 33-year-

 old founder of India’s largest online lingerie
brand did something unprecedented in
.. India. Sherolled outa ‘Fitis my Right’ of-

for entrepreneurs:
mDream big.

W Don't just stop at thinking.
Take the plunge.

W Never underestimate your
abilities. You are as good as
any other man/woman.

fline campaign to connect with overfive
lakh women over the next 12 months, teach-
ingthem about theirright brasize.
Inaconservative country like India where
women still don’t openly talk aboutlingerie,

- itwas a hold leadership move which could

havebackfired. And thefact thatnobody has
ever done this, made the idea all the more
challenging However, itdid not deter Kar.

“We want to makelingerie mainstream
and acceptable, and not something women
have tofeel ashamed about,” she says.
Launchedin August2011, Zivame hasraised
over $9million from investors like IDG
Ventures, Kalaari Capital and Unilazer
Ventures. It logs a daily shipment order of
over 2,500 and is growing at 300% every year.

Thereisalot of social discomfort associ-
ated with buyinglingerie due tounavail-
ability of sizes, poor market penetration and
lack of education. Whileretailers stock only
fastmovingsizes, tailends of sizes remain -
under-served. Sales personnel too only push
sales, rather than providing consultation on
therightfit, she says.

Richahasbheen tryingto change the per-
ception as well as attitude. “Entrepreneurs
have gotto be bold because solving big prob-
lems demands the ability and courageof
conviction to think and actboldly,” she says.
And women entrepreneurs, for sure, have
been working as hard asmen, and maybe
evenmore, torealize their dreams.

However, there are not many women who

~ aretakingenirepreneurial plunge. “Once

they (women)cross this mind barrier, noth-
ingcanreally stop them from achieving
their dreams,” saysKar. [

rajiv.singh@iimesgroup.com
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A soiree was held in Mumbai for the

: : : : 4 launch of a luxury Brazilian footwear
nupam Mittaland ¢ Wy ; brand in india. The creator of
Rajesh Sawhney e e ' ‘candylicious’ jelly shoes saw Renu
e Chainani, Archana Akhil Kumar and
Dayana Erappa, among others,
: attend the party.
Shamita

Singha

Nandita
Mahtani

igitally
A unique fashion show in Mumbai
celebrated the evolution of digital age
and its marriage with e-commerce.
Hosted by Anchal Kumar, Anupam
Mittal and Rajesh Sawhney, the event
was also attended by Gautam Gulati,
Aditi and Arzoo Govitrikar, Suchitra
Pillai and others. '

. 2 :
Anchal Kumar with Shyamal
and Bhumika Shodhan

&

Popupinstyle

A pop-up show highlighting a mix of over 50
designers and jewellers was held in Mumbai. It was
a showcase of fashion, home decor, jewellery and
accessories. Madhurima Tuli,’Anindita Nayar, Arti
Vijay Gupta and-Alpana Gujral were spotted at the
do. All proceeds from the event went to a
charity for children with cancer. '
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CCl Okays Reliance’s Deal
With Chinese Firm

i1 Fair trade regulator CCl
has approved Reliance Industries’
proposed deal to sell 49%stakeina
newly-formed textile firm to Chi-
nese company RuYi, saying the deal does not
raise anti-competitive concerns. Under the
proposed deal, CSTT-Co Holdings --anin-
vestment arm of textile firm RUYi -- would ac-
quire 49% stake ina textile company tobein-
corporated by RIL asits wholly owned
subsidiary. The subsidiary wili house RIL's tex-
tile business. The combination also involves li-
censing of the ‘Georgia Gultini' trademark by
Guilini Fashions Private L.td -- an Indian arm of
China-based textile firm RuYi. N
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Surat-based Instituteto
Certify, Grade Diamonds

£ The government has au-
thorised a Surat-based institute to
provide certification and grading of
diamonds. Surat-based internation-
al Institute of Diamond Grading and Research
India Pvt Ltd is the new "labaratory added for
.purpose of certification/grading of diamonds
-0f0.25 carats and above,” the Directorate Gen-
eral of Foreign Trade said ina notification. Oth-
er institutions in the list inClude GIA Hong Karig
Laboratory Ltd, Gemological Research (Thai-
land), GIA Education and Laboratory (Pvt) Ltd.
Johannesburg and Antwerp-based Forever-
mark NV. The development assumes signifi-
cance as India is the world's iargest manufac-
turing centre for cutand polished diamonds.
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CII COlmbatore offi ce-bearers
‘Cmmbatore, March5:.
Confederation of indian Industry, Cmmbatore
has elected KV.Srinivasanand Nethra |S Kumar
as Chairperson and Vice-Chairperson :
respectively for 2015-16. KV Srinivasan is the
Director of Premier Evolvics and Managing
Director of Sree Narasimha Textiles (P) Ltd,
Premier Mills and Premier Fine Linens Pvt L.td.
~.Nethra ]S Kumar is the Chairperson and
_Managing Director of takshmi Electrical
Control Systems and Chairperson of Lakshmi
Precision Tools.  oureureau
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CCl approves Reliance’s China de?al
New Delhi, March 5

Fair trade regutator CCl has approved Reliance
industries’ proposed deal to sell 49 per cent .
stake in a newly-formed textlleﬁrm to Chinese
-company Ruvi, saying the deal does not raise
anti-competitive concerns. Underthe
proposed deal, CSTT Co Holdings—an
‘investment arm of textile firm RuYi —will
acqu1re 49 per cent stake in a textile company
to be incorporated by RIL as its wholly owned.
subsidiary. The subsidiary will house RIS .
textile busmess PTI o
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CClapproves
Reliancesdeal
with Chinese
co for textile biz

NEW GELHE PTL Fair trade
_regulator CCI has approved
Reliance Industries’ proposed
deal to sell 49 per cent stake in
“anewly-formed textile firm to
Chinese company RuYi, saying
the deal does not raise anti-
competitive concerns.

Under the proposed deal,
CSTT Co Holdings—an invest-
ment arm of textile firm RuYi
— would acquire 49 per cent
stake in a textile company to
be incorporated by RIL as its
wholly owned subsidiary. The
subsidiary will house RI{ s rex-
tile business. The combination
also involves licensing of the
‘Georgia Gullini’ trademark by
Gullini Fashions Private — an
Indian arm of China-based tex-
tile firm RuYi. Further, RIL’s
trademark Vimal’ would be li-
censed to the textile company.

Textile happéns to be the
founding business of $75-bil-
lion RIL group, which has since
emerged as a major player in
energy and retail businesses
and is now expanding big time
into telecom arena as well,
among others. In an order re-
leased, CCI said “the proposed
combination is not likely to
have an appreciable adverse ef-
fect on competition in India”,
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* NEW DELH: Fair trade
- regulator CCl has ap-
proved Reliance Indus-
: ‘_'trles proposed deal 1o
_sell 49 per ceni stake in
a newly-—formed 'rexhle |
._;'ﬂrm to Chmese company
" RuyYi, sqymg the deal -
" does not raise c:n’f: com~
_pefn‘lve concerns

"-;EKUnder the. proposed
- deal, CSTT Co Hold-
ings — an mves‘rmenf '
—arm of textile firm
_f..f_RuYn — would acqunre ';
49 per cent stake ing
textile company-to- be
_incorporated. by Ril as
~its wholly owned sub--‘-
sidiary. The subsidiary
will house RlL’s ’fexhie _
busmess SR

_ The combmcmon also
involves hcensmg of the
‘Georgia Gullin’ trade-

mark by Guiiini Fcrshio’riS" '

 Private Lid - an !nd:cm

‘arm of China - based
textile firm RuYi. . P
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SALONI MADAN

OM the massive blooms of 11th
century calicos originated in
Kozhikode, to Jeremy Scott’s 3D
psychedelics and Masaba Gupta’s
patakas apt for a.sparkly Diwali,
prints have certainly come a long way.
With a quirky sense of humour, many
designers are exploring their wild side

resulting in a wonderful and whimsical’

dreamland.
- “Prints are extremely versatile ranging
- from geometrics to florals to abstract ones.
They add a whole new dimension to the
surface of any outfit,” says Rimple Narula
of the designer duo Rimple and Harpreet
Narula, who showcased their collection —
that uniquely: combines various prints —
at India Beach Fashion Week 2015 last
month and Wills Lifestyle India Fashion
Week SS15-last ‘year. For their latest
collection — Love in Catalonia, they have
created their own range of prints inspired
by the Spanish artist/architect Gaudi, by
taking actual photographs of his work and
treating them like tessellations, giving his
languid fluid-forms a geometric, almost
‘Op Art’(optical art) feel. The prints, as a
result, are highly distressed as seen on
long shirt dresses and flowy maxis.
Then, of course, there are the eternal
florals. “A perennial favourite, florals have

S »t'meless romantic appeal and are

'relmagmed as well as reinvented season

after season. They are synonymous with
spring but work equally well for winters as
well,” says Narula, who also feels that if
one does not want to go head to toe with
them, one could try floral separates paired
with solid hues or layer them with
geometric prints for an interesting effect.
In case you're not a floral person, get ready
to embrace lines and curves in terms of
geometric prints. ’
Designer - Reynu Tandon whose
autum/winter range mixes foliage with
symmetrical bars explains the upcoming
trend, “Though florals dre such a classic
pattern that it can never go out of style, in
spite of the fact that they are a spring
summer staple, one will see a mish mash
of retro and florals with geometrics using
3D printing and some handwork in terms
of embellishments this time around.”
Mumbai-based designer Payal Singhal,
who has dressed many celebs such as
Sonam Kapoor, Tisca Chopra and Kajol
among others, in various printed
silhouettes; predicts. that architectural,
quirky (insects/animals) and even florals
will make it to most runways and
wardrobes this season as well. Singhal uses
high-end Italian inks to produce exclusive
prints in smaller batches. to make the

E PRINT: (|- to R} Rimple, an

ayal Singhal goes all out on fl

garment unique.

But there’s a lot more to the print story
in terms of patterns and techniques,
designers feel. “There is something or the
other for every kind of person such as
Aztec or ikat. Also, with technology
evolving and . digital prmtmg coming up
there is no end to creativity,” says designer
Chhaya Mehrotra whose ‘Bubbly Banarasi’
collection incorporates small prints in
both men’s and womenswear along with
colour blocking. Digital printing is gaining
momentum in the Indian fashion
scenario. Tribal prints, geometric prints,
and illusionary prints dre making an
assertive here-to-stay mark as well.
“Digital prints offer the designer the
opportunity to create virtually anything
that they envision and bring it to life with
an amazing range of colours and textures.
Be it detailed scenes of nature or
psychedelic art prints, digital printing is
gaining a lot of popularity these days,”
explains Narula.

As for the feasible and practical nature
of prints, Tandon says, “A lovely printed
dress is such a go-to garment for lunch or
shopping, that it’s almost an everyday
essential perfect for a casual look.
Prints are so versatile that they can be
dressed up or down according to the
wearer's preference. For example, you

arpreet Narula.draw.inspiration from Gaudi's famous works in Barcelom, 1
I'prinfs; Chhaya Mehrotra’s'digital pattern-play : 3

¢ YD

could wear print on lycra for an absolute
casual affair, silk for a formal evening and
georgette for resortwear... A little
embellishment here and there goes a long
way with prints.”

And it’s not just the print’s pop that
adds to the wearer’s look, such an
evergreen type of design is key for a
designer’s aesthetic and what a buyer
identifies him or her with, feels’ Singhal.
“People hugely classify brands like Dolce &
Gabanna or Pucci with major prints.
That’s how they associate brands and
respective specialisations. In that way, in
terms of prints, clients are able to get their
hands on a part of a brand’s persona at a
lower price point, as compared with a
heavier embellishnient like embroidery.

Prints, therefore, prowde the perfect partk

couture, part casual feel.”

So how do you demde what to wear
from this huge array of vibrant options?
It’s simple. The key to mixing prints well is
choosing a print that suits your body type.
“Larger frames and pear shaped bodies
should opt for smaller to medium sized
prints in dark tones ‘to create a leaner
visual look. Petite frames can also go for
smaller prints as they will not overwhelm
the frame. Tall or hourglass figures can, go
for placemem prints and bold graphlc
ones,” suggests Narula.

.
.
.
.

.
o
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
Ce
.
.
.
.
.
.
.
.
.
.
.
.
3
.
.
.
.
.
.
.
.
.
.
I3
.
‘e
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
3
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.

e e e e e e asafAaisacamasssssasaseanreEsEPeNNRNTRIELILIEIFIIIOIOIIRNNNTIOIICEOIOIIRPRIIOR




PRESS INFORMATION BUREAU
EERCCEL
GOVERNMENT OF INDIA
AR W¥DR

COTE'ON STATISTICS
(mn hectares)

103

CALL
1.7
12.0°
16

1 Year’

Business Standard, Delhi
Friday 6th March 2015, Page: 11

Width: 8.72 cms, Height: 20.40 cms, a4, Ref: pmin.2015-03-06.30.82

Note:1bale is 170 kg

"SHARLEEN D'SOUZA

Mumbai, 5 March

Cotton prices have started tis-
ing in the past couple of
months, helped by Cotton

- Corporation of India (CCD’s

procurement of a fifth of the
total crop, and lower yield esti-
mates.

Prices have mcreased gight
per centin India. On the Multi
Commodities Exchange

o (MCX), cotton was trading at

315,020 abale (of 170 kg) com-
pared to 13,990 on 23

" January, 2015, On the US
" exchanges too, cotton prices

have gone up by 94 per centin

the same petiod.
Prerana Desai, head of
research, Edelweiss

© Commuodities, said, “With the

improvement in international
prices, exports from India have
now turned viable and some
exports have resumed after a
full. Normally exports peak
during December-January,
which is a peak arrival season.
Even buying by CCI from the
open market has reduced float-
ing stock significantly.”

CCI has so far procured:
" more than eight million bales,

Area

- CCI procuremem
loweryield esﬁmates
push up cotton prices

Production Yield
{mn bales)  {hglhectare)
Ciss . s03

Source Cotton adwsory board

which is 20 per cent of the
total crop expected for the cot-
ton year (October-September) |
2014-15.

Lower production estimates

_at 394 million bales from over !

40 million bales previously, due

‘tofallinyields, has also pushed -

prices higher from the multi- |
vear Jows seen in January-end. |
Yield has been impdcted in
major crop growing areas like |
Gujarat, Maharashtra and §
Andhra Pradesh. - ;

Exports  have  also :
resumed, with 3.2 million |
bales already estimated to
have exported so far. Around |
77 million bales were exported
last year during the same peri- |
od. Cotton Advisory Board |
expects cotton exports to |
stand at nine million bales. |
However, the industry expects
it to be lower at 7.5 million ;
bales. ‘
“There has been a strong |
demand, which has come in |
from other countries like |
Pakistan and Bangladesh but
they don’t make up for the

demand which comes from

China,” said Sitish Shah, a
Mumb_ai-based cotton |
exporter. :
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