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Jute millsintight
spot over relaxation
in packaging norms

NAMRATA ACHARYA
Kolkata, 26 February

-Atiffover procurement offood- -

grain packaging material inthe

ensuing rabi season has putthe

jute sector in a tight spot. While

the Union food, civil supplies

and consumer affairs depart-
" ment has allowed for

kg plastic bags for foodgrain
packaging. On February 18,
the food and civil supplies
department approved the
requests of the Punjab gov-

“ernment and FCI.

However, on February 23,
the textile ministry wrote to the
food and civil supples depart-

ment that it did not

packaging of grainin The problems  agree with the relax-
plastic bags, the inthe sector ations granted 1o the
Union ministry oftex- started in Punjab government
tilessaid therewasno 2012-13, when and FCIfor purchase
dilutidn in the pack- the then UPA  of plastic bags.
agingnorms, The jute govt tweaked The problems in
industryisworried,as the Jute the sector started in
it issittingon a huge Packaging 2012-13, when the
stockpile of bags. Materials Act  then United
Eatlier this month, Progressive Alliance

the Punjab government had
requested the department to
allow it to purchase 58,000
bales of 30-kg plastic bags for
wheat packaging. This year, the
Punjab government is expect-
ing wheat procurement of 16.8
“million tonne (mt), of which
approximately 12.5 mt wiil be
procured by the state procur-
ing agencies and Food
Corporation of India (FCI).
Beside, FCI had requested
purchase of 11,440 bales of 50-

government tweaked the Jute
Packaging Materials Act. From
100 per cent reservation (for
packaging the commodity in
jute bags) for sugar and food-
grain packaging under the Act,
the reservation was diluted to
90 per cent for foodgrain and
20 per cent for sugar. The pro-
posed dilution for wheat and
foodgrain packaging this year
by the Punjab government and
FCI will be close to two-three
per cent of the total packaging.
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Mrs Roy Kapoor's

Nnople act

VIDYA BALAN carried the brand Disney on her shoulders in a red Satya
Paul sari while she was here along with her husband to felicitate schools who
participated in the ‘Friends for Change’ initiative. Divya KAUSHIK reports

Walk'mg hand-in-hand with her husband, believe in the cause and I would do anything that

being by his side throughout and occasion-  is possible in my capacity to spread the word and
ally smiling to him, Mrs Roy Kapoor was an exam-  motivate students to take this initiative forward;;
ple of a doting wife to the gathering at the audi-  said the actress.
torium of PHD Chamber of Commerce, Shewas ~ She shared that plans are underway to take
carrying the brand Disney on her shoulders, quite = this initiative to other cities ke Mumbat, “Also,
literally. She wore a red sari frorn Satya Paufslim- - 1have been riominated for Swachch Bharat cam-
ited edition Disney collection, an apt cheice for’  paign by Chanda Kochhar and I have been think-
the occasion that felicitated different schools ing of a way to do it. I think it will be a great
from Delhi and NCR who participated in way to do it with a school. This initiatiye has
Friends for Change, an interschool volun: eally.in ;she shared. ... oo
teering programme initiated by Disney Co-incidentally, Vidyas brand endor

- India in 2014. Vidya Balan and Siddharth < ents and recent associations
Roy Kapoor were the guest of honour #% have been with children.
for the occasion and encouraged stu- She said that it has never
dents associated with the initiative. een a conscious decision
“Friends for Change was undertak- but she loves being with chil-
en to promote urban greenery and dren. She said, “T was not a
quality outdoor time with family very children person until my
and community. Students, teacher sister had her twins, a boy and
and local communities engaged a gitl: Now I am addicted to
themselves in identifying, adopt- them. They are the best bless-,
ing and developing urban ings that we have teceived. I
green space in their neigh- lopened up to kids gradually.
bourhood. T was extreme- And when kids realise that you
ly inspired to see the like them ‘even they open to
work that has been you. For example, when I did
done by the stu- g Kahaani people told me that
dents so far. I truly; my interactions with the kid
believe that if we Y were very good and asked me
want to see a if we did some workshops.
change in the world, They were surprised when I
we have to con 'shared that we just met on the
tribute to it. This ini- sets. Now I get along with kids
tiative is a great way to- really well,” she said. "
inculcate respect, Though now as a celebrity
responsibility among 'with huge fan following and as an
students towards environ- individual, Vidya is doing every bit
ment. We are paying the J to promote the cause of environ-
price of our negligence towards %% ment, she could not do much while
environment, it was not a con- he was a student. “All I remember
scious negligence but industrial isthat in higherand secondary school
development has come at the cost of Y we had khari kamai where we had to
environment. Building parks, that was work and earn monéy. When I was in
apart of the initiative, is a very good college, St Xavier’s, we had something
idea and parks are the place for com called the social involvement programme
munities to stay connected. This ini- 'where you would get a certificate if you put in
tiative is a part of Clean India cam- 60 hours a year working with an NGOof your
paign as students have cleaned the| . choice. I think that idea can be used in schools
spaces and did everything else t as well to involve more students in conserva-
make them available to the com-} tion programmes,” she said.
munity. [ came here because I truly* photo Sanjeev Kumar
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Quality of bed linen to be improved
New Delhi, February 26 :
The Railways will launch within the next six
months a programme to improve the design,
quality and cleanliness of bed linen, Railway
Minister Suresh Prabhu said. He said the
National institute of Fashion Technology (NIFT)
in Delhi has been approached for designing

bed linen. Additionally, the facility of online
booking of disposable bedrolls at sefect
stations is being extended to all passengers
through the IRCTC portal on payment basis,
Prabhu said. “The Railways will also increase

the number of mechanised laundries,” the
Minister added. 1ans !
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N MEENAKSHE VERRMA AVIBWAN]

NewDthn February 26

b Cravmg fora plzza; but trav-

elling on the train? No need’ .-

‘to limit your menu options
- for train journeys.

In a bid to offexr more free-
dom of cheice, the Railways
will now- give the option of

" online ordering, as e-cater-
ing has been introduced
across 108 select trains on an

_ experimental basis.

Dominos on board

Consumers can log into the
website of Indian Railways
Catering and Tourism Corpo-

“ration (IRCTC) at the time of .

the booking of the train tick-
ets and pre-book their meal
that will be delivered on
these select trains. Also, the
Railways plans to cover most

stations to offer water vend-
ing machines for clean. -

drinking water at low cost.

Dominos Pizza has be-
-come one of the first orga-
nised food services company -
to have come on board to -
serve its pizzas to consumers -
on select trains. ‘Harneet
Singh Rajpal, SVP {Market- -,
ing), ‘Dominos Pizza, told '

BusinessLine, “We are doing a

limited trial along on 19
trainsand 12 stations. This is -
qualitatively a Big opportu- .
nity and we are positive, but
we cannot ascertain its quan- -
‘tum without a trial for-con- -

sumer résponse and also lo-
gistical
delivering hot and tasty piz-
zas on train seats.”

Other food services com-
panies believe this will pro-

feasibility  of ¢

: v;de a boost for the sector.

Added Sahil Gilani, Director
(Marketing & Sales), Gits
Foods, said, “Using modern

technology to give better -
- meal options will not justen-

hance the food quality and
overall experience in irains

¢ neads To offer more freedom of cheice, the Raalways wﬂl ‘
- now give the optlon of ordermgfood onhne =

. but also gwe agreat boost o

the food industry.”

‘Manish Rathi, CEO and co- ‘k

founder, RailYatri.in, added,
“The Ministry's efforts to in-
froduce additional food op-
tions through organised

food chains will make travel

more convenient and in line

‘with global standards.”

In addition, the Delhi Divi-
sion of the Railways is taking
up a project for introducing
on-board entertainment on

- select Shatabadi trains on li-

cense fee basis and depend-
ing on the response, will ex-
tend it to other Shatabadi

trains. Just last month, enter-
- tainment company Eros had

said that it has tied up with

- RailTel to launch its video

streaming services ErosNow -

" for train passengers. In addi-

tion, the Railways has roped
in Naticnal Institute of Fash-
ionl Technology {NIFT), Dethi,
to design bed linen as part of
its programme to improve

‘design, quality and deanli-

ness of bed linén within the
next six months. ‘
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Caregr In Fashion :

Mﬂllﬂ!]ﬂlllﬂlll

Fashion is not somethmg that exists only’in
dresses. Fashion is in the sky, in the street,
Fashion has'te do with theideas, the waywe
{ive, what is kappening — Coco Chanel

nstitute of Apparel Management is.

. India’s first Apparel Multi-varsity
(multiuniversity) under one roof:
The institute offers Bachelor and Master
degree programmme in apparel desigh &
Merchandisingapproved by IGNOU and
TIFT, New Delhi.

MBAmFashlon Busmess 1sadynam1c
and mteractlve learning experience that is
built through key collaborative relation:

“shipsin educ'atlon and apparel / fashion /
luxury allied industries. Through a sup-
ported and structured program that in-

cludes ent'epreneurial practice, new busi--

ness models and planning and manage-

. ment of creative enterprise, participants '

are encovraged to develop fresh thinking
and inhovative concepts. The course struc-
tureis mamannerthat after1 year of com-
prehensive basics of Management/Design/
Marketingand Memhandlsmglmowledge

students are further given the option of - -

choosmg astream in Design Management,
Fashion Marketing or Inmovation and en-

trepreneurship ﬁom the third semester B

onward.

Desfgn Managesnenl: This stream
is for students who aspire to excel in the
Design world. The courseis made aiming
indeveloping both academic understand-
ingand inculcation of the jnnovativeand
practical skills essential for achieving
creative and managerial excellence, Cov-

ering a wide range of. .

-sign and creative thinking ¥

work on industry related proj-

topics including com- - ¢
munication, merchan-
dising, Visual Mer-
chandising, Global -
Fashion Sourcing, de-

related modules, the course
also provides an opportlmity to

ects, attend fashionevents, listen- - . %
ing to guest speakers and visit

leading brands stores, deSIgnsmdlosand ’

factories.
iies s Design

ers, Product Developers, Consultants & ’
+ Entrepreneurs to work with Designers,
Boutiques & Visual Merchandisers efc.

Fashion Markeling: The global retail
market placehas revolutionized thefield of

retailmanagementandfashionmarketing,

* Theadventof technologyhasprovidedmul- .-
" titude of options for consurpers to receive .

goodsand services withoutleaving thecom:

fortof theirhomes. Today; Fashion Market- -

ingprofessionals arehighly sought after by
recruiters from retail, apparel, and mer-
chandising organizationsand markeﬂng is
therefore an apt choice: This course:is de- -
signed toinculcateand nurtureentreprenetir- -
ship skills in'students, providing usefiil
information on Sourcing, Communica-
tion and Luxury Product exploration. -
_ Career ities : Fash-
- icn Marketmg Managers, Luxury
" Product Managers, Luxury Retall
Managem Eic.

ship & Innovation Track
. withintheMBAinFash-.
* jonBusinessprogramis -
designed for MBA stu-
dents whohaveastrongcommit- -
_ment to entrepreneurship, focuses -
on launching and developing emerging
fashion and technology companies. The
track curriculum heavily emphasizes team -
practloehnkedtorealworldentreprenemal
projects, balances theoretical and practitio- -
nereducation, and providesathoroughexposure
to multitude of subjects customized to help the - -

’studentexplorelmowledgemnewproductdeVel '

opment/ Distribution strategles/ Innovatlve ’
Marketing practicesetc, - ; o
Career .Enﬂepreneunal

' and Family Business, Product Developer, Cate-~

gory Manager, Luxury Brand Managers,

%%m?@ﬁ%@ ey "’Ibnnnth]ﬁger; -
GAP Flipkart, Jabong, Puma, Kazo, Fabi-: -
ndia, Latin Quartef’s, Cheer Sagar amongst

_other Fashion houses

* Students who have completed
thelr graduation in any stream or appear-
ingintheFinal yearof the graduatlonﬁom
reCognlzed universities or institutes with
minimum 50% aggregate are eligible to
apply. =

' LAddmss Apm'elHouse, Sa;for44 ngaon

For moredetails,

" : Pls log on wwivigmindia.in:-
o call 0124:2708201/02, 9650088426,
- 96‘50011426



PRESS INFORMATION BUREAU
EERCCEL
GOVERNMENT OF INDIA
ART WXBR

Punjab Kesari, Delhi
Friday 27th February 2015, Page: 16
Width: 32.72 cms, Height: 35.52 cms, a3, Ref: pmin.2015-02-27.44.121

Ti'gd,

ufam RiEcac b
* ATITIH
I W &I

o e R B 3

. mmmwm B ) ey 5
Wi STl AR '#T‘W%’Fﬁﬁﬂ%"! @l ¥ ded | =
Y off = st e ¥ At T EIR I R i 1
& o STo IR S g wium % fou

, sreardl & sl H & ,
THST B FE, G/ X ’ méﬁgﬁmﬁmmsﬁa;
TR A, STerfavars 3 0% 9% o Bfeed 7 favaw w1
HfeT HT et i s g0 FT AR for ST TRTR T USSR
21 =fem) . Ay -2 wRw € wfeeel § wfinm

56 T O e

H wH | O SRR Aegata ¥

e 9o € TRl S ST g
el o1 ot ¥7 4 w9 AR5 iR Fo = fEm ) fron FriR w A
o a3 wed TR w R ifeny 7 firest % 1 8 Foiafdl ) us s
HEH T STEF ¥ | gafed gt T § 4 i & soer - fraR-Fmm =it om an fren s
) A Hied o T T a-cﬁmaﬁwﬂﬁaﬁm wrfaE & R suw Te waes
- RS S 3 g ¥ e, oo 12l ¥ s Toelt 91 St srawernt
'Wﬁéﬁz%;@,v@%{%aﬂw, ¥ fou 7l g7 # w0 © 1 -
WEHS g THeTT FI Hel THHR > : .
: TH-TR R FH H F9 wfea 8 .
gqugm*‘*“?’g  “wETEe ST S F T T
' bl Y [ ENEIEN :
mﬁm—mm@%ﬁa{ F wewll F ®T H TR WEEHI BN W W E FOEEE |9 ST

'm—mmémfmm

Fod Tomy fewe 7 923 gu oft g TR B STH oYw s W

EF A
Sardt : wrefon  Eikicigucd aragﬁ’rai%‘fa’f‘é% YR BT | 4
,}fgﬂmamﬁﬁﬂ %ﬁﬂm@ﬁm%@@w @gﬁaﬁ@smaﬁwmﬂam%
T T YA E | T 3 1 AT Y ST GG~ A TR
T MR R FEm g %;aéwag"fg@axﬁﬁa‘r&ﬁﬁmﬁ
mmﬁmm%%ﬂi@ﬁ@

ST, S H B AR, B FHaqH
1 Bl ¥ | 3t ToaRym. 9 Sl § -
e @ Fifem ) o s & WS

%lw%mﬁﬁaﬂ@m
HITETTA

Y Y] STEER ST 31 Aifey | a4t
- HE-SEht HE H THT | H IR
et 90 ommuk i B ek S S ¥
A 39 O ) o WehTHal % W A
T | ST T O T WA T R

- TR Y | 3 S SRR TEHHA | ST
T At e wyol e E -

@ ST SHARR A B AR WY oM
i E a1 | ST e SRR S
T ! IR W A e (A Y, S
| TR % TEEN W HE ¥ SR WR
F1 vt alt o e wE 9% 6

o difa E ;

@ PR A9 ITH IR WEN SHTE g

1 oA Y e § S o §

T & w9 sl

TifgTl  EEl,
“fagfagiud, 989
g % SRS F
wE W I AW
B AEENS w TR SITEY ® WK ¥ oI
FE R TR Ft I T/ S 9 T
< foied o SRl Sl W frefe @
B ¥ 1 e 9 g e fo QAT

%wﬁmﬁm

suefeE % fou s
ff G %ﬁm“mﬂ{?ﬁ%mqg R Sl @ M e Fo e ¥
A I afy fre w9 H srawe T e
: BT T EeR § i o #E e vga ; R4 Sretran
e T R § ST ¥ | ST o oy ¥ 0 IR ﬁg'mgﬁwﬁm L
Hewt o o € o wmfoa d e fouus @ snftee Hoamw el § gom R R @ % 'qﬁ ol ) 5%5“
- ferdry e = W ¥ L S, O TR SH QI SR A ‘@gf@aﬂ“gm%‘?%a
% I e el v o W WA e R e S S e z’;ﬂ s; - i
T | SIS YRR S § Ay a5 TR, T T SRR A, e o Wsﬁ:ﬁm m‘gsé;ﬁx _af
o § 1 9E ¥ WA o gl GO S ] eois Sl 6T

%uﬁmm%mﬂm
SR AFIETTHR BT T Ul el
1 JT-Troquit A ST HT ST B A
I AT FiTE TS D B HE 8
et gl % we ¥ whvt fee
wHhE of afsell W sEgven |
TR T SR § | Wt e
Frw wfgend gl ¥ fren-gen A
Had § frod o9 g9d N o ae
el @ dem § i @Rl T g
F fier IR TR Wm wW ¥
sefavard ¥ gfg 96t ¥ =2 s
ot @ frouR iR siemie =i
F w9 ¥ Beft © gufouy afeesi o s
W B TG F - S ™
e T At wm 2 e
SaEETTR 4 Tad 7, 3 9|
%;ﬂtmmﬁﬁmaém
ekl
Gaall wryfibrarell & Frmr € wiew
T e B
DI TN FEA, T Y T TEFEA
AT
S draast o fovaE S
Barodt gwemel T gg =i iw <)

BUFH TG HA BRI BN
TR G A R i w0



