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“New textile policy

MUMBAI Jan 28 (PTI): The much-awaited new textile
policy is likely to be announced after the Budget, Textile Com-
missioner Kiran Soni Gupta said here.

“The new textile policy is almost ready and is expected to
be announced immediately after the Union Budget. We had
comprehensive detailed discussions with various stake hold-
ers,” Gupta told reporters after inaugurating the 60th Nation-
al Garment Fair organised by CMAI here. ‘

The policy will give a direction to the textile sector and act
as a huge support to it. It has outlined all the aspects - the
vision, strategy and the action plan, she said.

Clothing Manufacturers Association of India (CMAI) pres-
ident Rahul Mehta said that the country’s apparel exports are
likely to touch USD 17 billion in FY15 as compared to USD
14.7 billion last year.

In 2014-15, the growth rate of domestic garment malket
will be 10 to 12 per cent, while the growth rate of export
market would be 18 to 20-per cent, Mehta said.

kely after Budget

The growth in Indian textile sector was due to improve-
ment in dollar-rupee parity, which has become favourable for’
the industry because of downtrend in Chinese economy and
reduced competition from Bangladesh, he said.

Commenting on textile parks development programme o
Gupta stated that 61 textile parks have been sanctioned, out of - ‘
which 55 are presently operating. Further, 13 textile parks .
are under consideration. Some of the textile Parks, like the
ones at Visakhapatnam and Coimbatore, have shown excel-
lent performance. Technical textiles have very bright future.
There has been good demand with good scope for the mdus— -
try to expand the production capacity, Gupta said. :

The Government has been promoting north- eastern-'re4
gion with focus on agro-textiles and geo-textiles, she added.

The B2B garment fair has 260 stalls displaying over 300 :
brands of summer collection. It covers men’s wear, women’s, -
wear, kids wear, ethnic wear, intimate wear, etc. A footfall of
20,000 trade visitors is expected during the fair, Mehta said-
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, Cotton wi Its on weak offta ke
Rajkot, January 30
. Cotton price moved down as demand
‘ ‘remained weak on Friday. Kapas or raw cotton '
*marginally declined as ginning- demand was
slow. According to traders. buvers were not - =
accepting the nise in price which restricted the
demand. Moreover, the Cotton Corporation of
Indiai{CQ) has started selling cotton which -~
“¥may exert. pressure on the prices, Gujarat .
_ Sankar-6 cotton declined to £30,500-30,700
per randy of 356 kg. About 45,000 bales (of170
: kg) arrived in Gujaratand 1.75 lakh bales
arrived in India. Kapas lost ¥5-7 to T770-810 for |
;amaund of 20 kg and gin delivery kapas went, ™
for¥810-820. Cotton seed stood at £355-362 in’
Gujarat. ouREORRESPONDENT '
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Kashmi‘rimotifs;?ér’larasi}saris'

Kolkata-based desegmrg Swata Agarwa am:i Sunama Jalaﬂ s new coﬂ@ct

i MADHUR TANKHA

The ‘pristine bea’uty of the

Kashmir Valley, endowed

' with inimitable natural
.. surroundings, has been.

adapted by designer duo

~ Swati Agarwal and Sunaina

Jalan in the new collection of
saris. There is an

" “unmistakable imprint of the

picturesque Valley in the
wide assortment of saris:
These housewives-turted-+

- designers, who live in

Kolkata'but keep shuttling
between Benaras and the
City of Joy as they work in

collaboration with five dozén

families living in the city on

" the banks of Ganga, have
used Kashmiri motifs and”

embossed them on sarisin’
such a manner that they look
majestic.

_These saris are an’
interesting blend of the
Valley and Benaras and it
seems that the geographical
distance between the
Northern most State and this

- Uttar-Pradesh city hasbeen.

blurred for the convenience
of the discerning.

The duo went for a week to
the Valley where they were
bowled over by the majestic

@% mm wav&m Sar celebrates the b@auty of Kashmlr

and Sunaina Jalan

mountains, waterfalls and the
warmness of shikarawalas,
The collection seems to
have derived inspiration from
the Chinar trees, jamavar and

flowers of the Shalimar Bagh. -

“Yes, we have drawn

) mspiralmn fromthe floraand’
2" 'Tandmarks to recreate the
" pristine beauty of the Valley

onhand-woven Benarasi sari.
We were fortunate tohave . -

Pesigners Swati Agarwal (left)

discovered the unexplored

charm and beauty of Srinagar,

Pahalgam and Gulmarg, It
was time to reflect the
breathtaking beauty of .

Kashmir in our saris. We have
-Tevived age-old Benarasi

weaving techniques and

- deployed them for “The
‘Kashmir Collection’”

~Butwhatis the correlation
between the Valley and

vpeople there says Swat1

“This time round they ¢ could '
have asan experiment ..

' _ worked with artisans of

Benaras that motivated the
duo to doajugalbandi of
sorts? “We took the decision
to produce acollection
dedicated to Kashmir after
hearing about the devastating
floods in the State. It crudely
took awaylives of so many:
people and even'people in the
rural areas were affected as
villages got submerged.
Everyone, especially the
senior citizens, women,

- children, were badly affected

by the catastrophe. The work
of creative people, who spent
months and even years in
producing heavily
embroidered carpets and
Pashmina shawls went down
the drain due to this natural
calamity,” says Swati.
Though Swati and Sunaina
don’t hail from the Valley,

theyfeltit was their duty todo _
- something to improve the

state of the locals after the

.recentfloods.-

“Actually, we decided to
travel to the Valley o that we
«could get inspiration for our
workand donate proceedings
from our collection to the
people of the State. We are
donating proceeds to the
Prime Minister’s Relief Fund
for rehabilitationofthe -+~

Kashmirbut they againchose -

‘towork with their team of

karigars of Benaras. “We are
committed to work for the
welfare of artisans in
Benaras, who have been
employed by us since they
launched ourlabel in 2007.
Astheyget good
remunerationeven the young
generation is following in
their parents’ footsteps. So
we want to continue our
relationship.”
Ontheirentryinthe
creative field, the self-taught
Swati says, “My brother was
getting married and I
couldn’tgetaproper
Benarasi sarifor myself. Then
Iresearched and got
enlightened about the rich
textiles of the region which I
thought needed to be revived.
Unfortunately, there is no
archive on Benarasi saris and

" families usually do not pass

their skills to the next
generation. So the techniques
used for creating these old
mesmerised saris are either
used by afew families or are
lostforever.”

The exhibition, Whlch
recently concluded in the
Capital, will travel to
Hyderabad, Mumbai and
Singapore.
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‘love story of an artist ani
rare; beautifu! and raw gem stones. Pur

- Raviprakash, whose work with jewellery elements are crafted in a signature style:

has won accolades, and Sharan Apparao ‘ . . that is bold, and sophisticated. A collec--
from Apparao Galleries. - - e d e tion of sig nature besRoke jewelleryis.
The event which was called ‘Raw Ele- i3 y luscious, andplcked gem-

gance’, showcased new designs in these
three disciplines, and the trio presented
their works at the concept store Moon-
river by Radhika Gupta.

Bharathi’s precious stones in their nat-
ural state such as untreated rubies,
opals and onyx, amethyst and quartz in
iovely smoky colours, explored bold € b
organic forms, while Sharan Apparao _ : conveys stories of raw and pristine
had commissioned artists to design . ) : charm unleashing the gems’ aesthetic
chessboards in a simple format. Abra- : that works well with natural fibres. . potential. The revolutionary designs
ham & Thakore, though, stuck to their ; Bharathi Raviprakash’s Studio Tara, : depict the fearless, individualistic spirit
signature black and white collection : which is headquartered in Chennai,isa ° ofthe label”.

R N e s R S NS e S S e e R

says the designer, "My mspwatuon is .
: mostly from organicforms and i like to -
: play with geometric patterns. I love

: drama and even my simple jewellery is

. designed to make a statement.

. “The jewellery created at Studio Tara

R
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NE just can’t do without
their luxury essentials,
§ accessories or couture —
those prized Italian and
French goodies that we keep

@®” Wrappedunder felt and neat
boxes. However, if you're like

Creations by
Rahul Mishra
are available
at ‘Pitaraah’.

me, then more often than
not there are days when you
get just plain tired of the
same old look, same old
brands, and popular high
street styles. _

I, for one, am constantly looking
for young and fresh labels and
can’t wait to experiment. I
decided it would be fun
to round up some ofthe
latest fashion entrants
who have made a
name for themselves
amongst the stylish
within a short span of
fime and am sharing
my research in the hope
that these younger labels,
and up and coming brands,
can add a refreshing touch to
your style and home.

COUTURE BEGINNINGS

The eponymous label ‘SONALI
GUPTA’ was launched by the
young designer in 2012 with a pri-
vate exhibition of her own exquis-
itely designed collection. Little
expected but pleasantly appreci-
ated, the collection received rave
reviews and today it is fast becom-
ing a known label amongst fashion-
istas in the Capital. Bringing
together an ethereal sense—of
design, with myriad exposure to
style and fashion from centuries
past, Sonali’s label is quintessen-
tially contemporary-traditional for
the trendy and chic.

Celebrities that have been
snapped in Sonali Gupta designs
include Sonam Kapoor, Tara
Sharma, Huma Qureshi and Son-
akshi Sinha, t0 name but a few.

BOX OF TREASURES

An exciting new addition to the
Capital’s luxury market, ‘Pitaraaly’
is a premium multi-designer store
catering to both men and women.
Walk into the sets of a grand life!

Curated by the bon Vivém_t duo,

AKkhil Verma & Deepti Verma;

Pitaraah is the hamlet of contem-
porary and chic fashion. The store
spreads over 2,200 sq.ft in Delhi’s
designer hub — Defence Colony
and showcases Indian-wear and
RTW collections that celébrate the
spirit of the festive season and
combine surreal aesthetics
with drama and function-
ality. With her in depth
knowledge of fashion
trends and designers
styles, Deepti Verma,
former deputy editor
of Harper’s Baezar,
has curated names
and ensembles that
are in keeping with
international trends and
contemporary design. On
the other hand, Akhil Verma’s
experience in styling, internships
with top designers and his keen eye
for have helped his looks to make a
statement.

This contemporary store houses
both traditional and contemporary
styles from some of the biggest
names from the Indian fashion fra-
ternity such as: Abu Jani Sandeep
Khosla, Suneet Verma, Rohit Bal,
Meera & Mugzaffar Ali, Nachiket
Barve, Rahul Mishra and younger
names like Shehla Khan, Sahil
Kochchar, Ridhi Mehra, Indian
Textiles, Annaika as well as acces-
sory brands.

STYLE FOR BABIES

If you're bored of the run of the mill
baby stuif then babyjalebi.com is
the hottest stop for all your unique
baby home and furnishing require-
ments. The products are as quirky
and avant-garde as the brand name
suggests and comes with unprece-
dented patented personalisation
and customisation options.
Founded by duoc Gunia Chopra &
Rati Nehra in 2013, www.baby-
jalebi.com is a baby home and
lifestyle brand with great offerings

for youi' little one.
It all started when Rati & Gunia,

who were doing up their own chil-,

dren's’ rooms, realised that there
was a dearth of baby products
available in the Indian market.
Their endeavour is to make beauti-
ful and diverse products with as
little repetition in design as possi-
ble, as they believe each baby is
unique and deserves a product that
is-equally distinct. The offerings
range from from baby bedding to

swaddling sheets to cushions to

nursery decor.

S

CLUTCHIT

SVJ is a fine leather brand by
fashionista Sanya V Jain with a
degree in design from Parsons
New York, devoted to the 'good
life’; celebrating and living it well
through fine goods. SVJ believes
that a bag can represent a part of
you, an inner temptress, party
personality and can even project a
work ethic. The accessories whilst
quite classic are reinvented by a
concept of fun and entertain-
ment. SVJ is available at Pernias

pop-up shop.
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' Khadi on the ran

With capes, garara pants and dungarees, three designers are taking

khadi to luxurious heights, writes Asmita Aggarwal

21,800 khadi jacket from Khadi Gram
A Udyog and a %45 pocket square to rev it

up. That’s all it took for Sunil Sethi, the
chairperson of the Fashion Design Council of
India (FDCI), to spark a revolution of sorts and
-galvanise a chiffon-drenched fashion industry
to turn its attention to khadi. -

Sethi’s style statement had three top
designers — Anamika Khanna, Rajesh Pratap
Singh and Rohit Bal — showcasing their kha-
di designer wear at ‘Huts to High Street’, a

fashion show oréaniscd by FDClIin collabora-
tion with the Gujarat State Khadi and Village
Industries Board at the Sardar Vallabhai Patel
National Memorial in Ahmedabad.

The fabric, which has come to be looked
upon as the attire of the jholawalas and meant
tobe crafted only into loose kurtas to be worn
with Kohlapuris — is back in fashion. Singh
has created cropped jackets, boyish shorts and
dungarees out of what is usually considered
too rough a fabric to mould. “T have been work-

ing with khadi for the Arvind Mills project and
thistime we again used the indigo dyeing tech-
niques,” he says. “The idea was to break free
from the shackles of what khadi is perceived as
— an intellectual garment, meant only for the
‘thinking few’. Khadi is supple, easy, it breathes
and what FDCI has done will only take it a
step further.”

Singh kept the aesthetic and natural raw-
ness of the fabric alive by retaining its ivory-
toned hue and only placed a red piping to
highlight pockets or robust backs. Rather
than a Bollywood showstoppet, he chose five
men from the Rabari tribe to wear his patch-
work jackets.

Khanna, who showcased a line soaked in
the flavours of khadi with her signature capes,
used white to offset shimmer, with the Radha-
Krishna motifs strewn generously over her
elaborate, asymmetrical shirts and dhoti
pants. “It's a misnomet that khadi is not mal-
leable; T used khadi (600 counts) that is
smooth and sourced from Bengal. Khadi
needs to be made edgy, cool and for me any-
thing which has its roots in India will always
be appealing,” says Khanna. She made 16
pieces for the show and stuck to women’s
wear — “my forte as [ am not equipped with
the technical skill to do menswear”. )

FDCI board member Anju Modi, who sup-
ported the cause by turning up in a charcoal
black khadi tunic, says, “In all the razzle-daz-
zle of fashion, khadi is like a lone warrior that
has its own voice. It is rich and commands a
characteristic texture, is handspun and soitis
absolutely organic. She sources the fabric from

Khadi and Village Industries Commission and
then adds patterns and motifs, vegetable dye
or print to it. “The beauty of the fabric is that
it doesn’t get crushed and absorbs colour beau-
tifully,” she says. “What it needs is a design
quotient so that it gets the boost it deserves.”

Treated deftly, khadi can be alleviated to
couture, says designer Renu Tandon who has
inthe past designed a purely khadi line where
she played with the borders keeping the colour
spectrum natural. The izzii‘c’s versatility
allows it to work in both s er and winter.

For Sethi, it all started when he invited O
Ravi, member secretary of the Gujarat State
Khadi & Village Industries Board, to Wills India
Fashion Week and explained to him that fash-
ion was moving towards a more serious space.
“I still remember taking Bal's khadi shirts to
Selfridges in 2000 and they did exceedingly
well,” he says. “This show,” says Gujarat Chief
Minister Anandiben Patel, “carries forward
the vision of Prime Minister Narendra Modi
who said ‘Ek khadi har ghar (khadi in every
house)’. This will also help the poor by giving
them employment.”

What makes khadi relevant is the historical
value it commands as it is “symbolic of the
construction of modern India”, says designer
Abhishek Gupta. What it needs is a global per-
spective, he adds. “Luxury products can be
made from khadi. We designers just need to
push that proverbial envelope.”

Thekhadi creations are available at the personal
stores of the designers. Prices begin at 20,000
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Suddenly, better numbers

he wonders that statisticians can perform! Now that key numbers
* for the economy have been revised, the Manmohan Singh govern-
ment can justifiably claim that it did not leave the economy in an
almighty mess, with (as it seemed until Thursday) the only two-year
period in recent times when gross dofnestic product (GDP) growth was less than
five per cent. Indeed it can claim that the economy was already on the mend
~ before it handed over charge to Mr Modi, since growth had recovered from 4.9
per cent in 2012-13 to 6.6 per cent in 2013-14. Then, if you take the changed def-
inition of GDP (falling in line with that used internationally), the last govern-
ment can take cr 3d1t for growth in those two years that shows up at 5.1 pet cent
and 6.9 per cent’~ or an average of six per cent. Even by the old definition of

Business Standard, Delhi
Saturday 31st January 2015, Page: 19
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GDP (now renamed GVA, for gross value added), growth during the six years

that began with the financial crisis of 2008 would have averaged seven per cent.

By the new definition, it may well have been higher. That’s what would have

been called a Tiger rate of growth in the last century, and is not bad at all in the
* difficult and turbulent global environment of the last few years. Certainly, itis
" one of the best in the world for the period. The country would be doing very well
~ if it managed to repeat that growth rate over the next six years.

That raises the question, what are the prospects? The most encouraging
thing is that savings and investment rates are still high, even though not as high
as at the height of the boom period in the middle of the last decade. If the his-
tory of the recent past (when investment in power, gas and road projects pro-
duced little or no additional output) can be avoided, then savings and invest-
ment rates that remain comfortably above 30 per cent should be able to
underwrite sustained economic growth of seven per cent; somewhat less if the
global environment turns hostile to exports and the growth engine has to be

- entirely domestic. '

It helps that the Modi government has been gaining steam, after a slow

start. The repeated promises of meeting the fiscal deficit target are reassuring

. since the Budget is now close at hand. At least some kinds of tax terrorism (those
affecting foreigners) are being buried; domestic victims will have to wait a bit
longer, it seems. Meanwhile, inflation rates have dropped, and the current
account deficit might well disappear because of low oil prices. So the stability
factors for the economy have rarely looked better. For future budgeting, the sub-
sidy bill is being tackled with a determined push to eliminate waste and replace

~ product price subsidies with direct cash transfers — cooking gas now, fertilis-
er and perhaps even foodgrain next. Price control has been hfted ondiesel. The
money saved could fuel public investment.

That brings up the issue of accelerating growth. Here, the cobwebs around
policymaking are getting cleared. Foreign investment has been opened up in

_acouple of sectors, and (for good or ill) the environment roadblocks in the way
_ of projects ate being lowered if not removed. Disinvestment has finally got
- under way, and the spectrum auction will happen soon, even if notin the best
* way possible. Private investment may start if the high stock prices encourage
* companies to raise fresh capital — as some (Tata Motors, for instance) have
started doing. Once serious investment starts in rail and road projects, as is
apparently intended, public investment will be additional growth fuel. While
it remains true that the quarterly corporate numbers are not very encouraging,
- and the news from the banking sector positively discouraging, it could well be
. that achche din may indeed be coming.
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SAT hears DLF appeal,

. BS REPORTER
Mumbai, 30 January
The Securities Appellate
- Tribunal on Friday heard some

arguments on Friday in real
estate major DLF’s appeal
against the heavy penalty
imposed on it last yeat by the

adjourns to February 6

by sale of shares to the public
forthe firsttime. _
One' Kimsuk Krishna

.Sinha had alleged a DLF sub-

sidiary was involved in aland
deal in which he was said to
have been duped of T34 crore.
A police case was registered.
Sebi. said = that investors

stock  market -regulator, should have been informed
Securitiesand Exchange Board  of this at the time of the IPO,
of India (Sebi).The matter will which was not done.
next be heard on February 6. In earlier hearings, Sinha
The = tribunal sought to be made a
heard arguments.Sebi had barred part ofthe appeal. He
by counsel forSebi. the company and had alleged he was
Counsel for DLF key officials from not heardbythereg-
answered queries acessing the stock ulator despite mak-
the tribunal had market for three  ingthe original com-
previously sought years, in a matter plaint. The tribunal
clarification on, relating to had turned downthe
beside making its disclosures made petition.  Subse-

arguments against

at the time of its

quently, the Sup-

the Sebi order. Sebi IPO in 2007

had barred the
company and key

officials from acessing the

stock market for three years,
in a matter relating to disclo-

sures made at the time of its.

initial public offering (IPO) in
2007. An TPO is a process by
which companies raise money

reme Court allowed

it. The earlier hear-

ings also involved a
move by DLF to access capital
invested in mutual funds. MF
units also come under the defi-
nition of securities. Fund hous-
es had declined to refund their
capital, citing the ban. This was
later allowed.
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